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COURSE SYLLABUS 
 

BUSI 452 
SURVEY DESIGN 
 

 

COURSE DESCRIPTION 

This course covers important elements for effective survey and questionnaire design. Students 

will learn how to plan, structure, and write survey material for meaningful market research 

giving consideration to ethical and social issues. The course will include topics in research 

techniques and best practices as well as how to use, act on, and follow up research. 

 

RATIONALE 

Today’s rapidly evolving marketplace has caused traditional methods for identifying the needs, 

wants, and desires of consumers to lose effectiveness. Therefore, the current marketer must rely 

on a more accurate assessment of how today’s consumers define product and service solutions. 

This critical data derived from marketing research and designing survey questionnaires, whether 

for quantitative or qualitative research methods, is the core skill set necessary to ensure accurate 

and unbiased findings of consumer-based research. This course provides the student with the 

requisite information and opportunity to practice that core skill set. 

 

 

I. PREREQUISITE 

For information regarding prerequisites for this course, please refer to the Academic 

Course Catalog. 

 

II. REQUIRED RESOURCE PURCHASE 

Click on the following link to view the required resource(s) for the term in which you are 

registered: http://bookstore.mbsdirect.net/liberty.htm 

 

III. ADDITIONAL MATERIALS FOR LEARNING 

A. Computer with basic audio/video output equipment 

B. Internet access (broadband recommended) 

C. Blackboard recommended browsers 

D. Microsoft Office 

IV. MEASURABLE LEARNING OUTCOMES 

Upon successful completion of this course, the student will be able to: 

A. Select the appropriate qualitative or quantitative research techniques to achieve 

the desired research objectives. 

B. Construct surveys for meaningful market research. 

http://www.liberty.edu/academics/index.cfm?PID=791
http://www.liberty.edu/academics/index.cfm?PID=791
http://bookstore.mbsdirect.net/liberty.htm
https://liberty.service-now.com/kb_view.do?sys_kb_id=38a8e4bd75c210c0b9a9ec15cb9606a2
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C. Evaluate the validity and reliability of surveys to make recommendations for 

improvement. 

D. Integrate a Christian worldview within the fields of marketing survey and 

questionnaire design.  

 

V. COURSE REQUIREMENTS AND ASSIGNMENTS 

A. Textbook readings and lecture presentations 

B. Course Requirements Checklist 

After reading the Course Syllabus and Student Expectations, the student will 

complete the related checklist found in Module/Week 1. 

C. Discussion Board Forums (4) 

Discussion boards are collaborative learning experiences. Therefore, the student is 

required to provide a thread in response to the provided prompt for each forum. 

Each thread must be 300–500 words and demonstrate course-related knowledge. 

In addition to the thread, the student is required to reply to 2 different classmates’ 

threads with thoughtful consideration of the thread topic and marketing 

application made by the classmate initiating the thread. Each reply must be 250–

350 words. Each thread and reply must include biblical integration and at least 2 

peer-reviewed source citations in current APA format in addition to the text. 

D. Marketing Research Paper Drafts (4) 

The student will write a 1500–1950-word research-based paper in current APA 

format based on a particular marketing problem within a Fortune 500 company. 

The paper will attempt to solve the problem using appropriate survey research 

(e.g., declining sales, customer loss). After identifying the independent and 

dependent variables based on the business problem, the student will complete the 

survey research paper in 4 parts: introduction, literature review, the research 

methodology /questionnaire construction, and final draft. The student will not 

collect data for this project. The final paper must include at least 10 references in 

addition to the course textbooks and the Bible. 

Marketing Research Paper Draft 1 – Introduction 

In 300–350 words, the student will provide an overview of the organization’s 

marketing problem. The student will then provide the problem statement, the 

objective/purpose of the research, and the research question the paper will 

address. The student will identify the independent and dependent variables he/she 

is trying to measure in the research question. He/she will formulate the 

hypotheses (null and alternative hypotheses) from the research question and 

explain the significance of the study. The introduction draft must include at least 3 

scholarly resources. The student will revise/correct this assignment after receiving 

specific instructor comments and then include those changes in Draft 4.  

http://www.liberty.edu/index.cfm?PID=18202&printpage=y
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Marketing Research Paper Draft 2 – Literature Review 

In 600–650 words, the student will provide a literature review incorporating at 

least 4 quantitative scholarly or peer-reviewed resources that used surveys to 

collect the primary data. In addition, the student will explain what statistical 

method was used to accept or reject the null hypothesis and provide a summary of 

the results for each research question/hypothesis identified in the research. The 

student will revise/correct this assignment after receiving specific instructor 

comments and then include those changes in Draft 4. 

Marketing Research Paper Draft 3 – Methodology/Questionnaire Construction 

In 600–950 words, the student will write the research methodology for the study 

and explain which statistical test he/she plans to use to carry out the study. Each 

section will be labeled: (a) research design, (b) population and sampling 

procedures, (c) instrumentation, (d) procedures, and (e) limitations. Incorporate at 

least 3 quantitative scholarly or peer-reviewed resources. 

Additionally, the student will develop a 10-question survey based on research 

identified in the literature review. The questionnaire will measure the independent 

and dependent variable, be related to the research objectives, and include closed-

ended and open-ended questions. The questionnaire will be included in an 

appendix in Draft 4 and labeled Appendix A. The student will revise/correct this 

assignment after receiving specific instructor comments and then include those 

changes in Draft 4. 

Marketing Research Paper Draft 4 – Final Draft 

In 1500–1950 words, the student will include in this paper all of the required 

revisions and/or corrections to Drafts 1–3. **Before the student submits the Final 

Draft, he/she must ensure the paper is formatted using current APA guidelines. 

Careful attention must be given to the level of headings in the paper, in-text 

citations, the reference page, and the appendix labeled Appendix A. 

E. Quizzes (7) 

Each quiz will cover the Reading & Study material for the assigned module/week. 

Each quiz will be open-book/open-notes, contain 14 multiple-choice and 

true/false questions, and have a 1-hour time limit. 

VI. COURSE GRADING AND POLICIES 

A. Points 

Course Requirements Checklist 10 

Discussion Board Forums (4 at 100 pts ea) 400 

Marketing Research Paper Drafts  

Draft 1 – Introduction 90 

Draft 2 – Literature Review 90 

Draft 3 – Methodology/Questionnaire Construction 90 

Draft 4 – Final Draft 85 

Quizzes (7 at 35 pts ea) 245 

Total 1010 



BUSI 452 Course Syllabus 

Page 5 of 6 

B. Scale 

A = 900–1010   B = 800–899   C = 700–799   D = 600–699   F = 0–599 

C. Quizzes/Tests/Exams 

For timed quizzes/tests/exams, the student is required to complete the 

quiz/test/exam within the assigned time. For the student who exceeds this time 

limit, a penalty of 1 point will be deducted for each minute, or part thereof, he/she 

exceeds the assigned time limit. 

D. Disability Assistance 

Students with a documented disability may contact Liberty University Online’s 

Office of Disability Academic Support (ODAS) at LUOODAS@liberty.edu to 

make arrangements for academic accommodations. Further information can be 

found at www.liberty.edu/disabilitysupport. 

mailto:LUOODAS@liberty.edu
http://www.liberty.edu/disabilitysupport
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COURSE SCHEDULE 
 

BUSI 452 

Textbook: Brace, Questionnaire Design (2013). 

MODULE/

WEEK 
READING & STUDY ASSIGNMENTS POINTS 

1 
Brace: chs. 1–2 

2 presentations 

Course Requirements Checklist 

Class Introductions 

DB Forum 1 

10 

0 

100 

2 
Brace: chs. 3–4 

1 presentation 

Marketing Research Paper Draft 1 – 

Introduction 

Quiz 1 

 

90 

35 

3 
Brace: ch. 5 

1 presentation 

DB Forum 2 

Quiz 2 

100 

35 

4 
Brace: chs. 6–8 

1 presentation 

Marketing Research Paper Draft 2 – 

Literature Review 

Quiz 3 

 

90 

35 

5 
Brace: chs. 9–12 

1 presentation 

DB Forum 3 

Quiz 4 

100 

35 

6 
Brace: chs. 13, 15 

2 presentations 

Marketing Research Paper Draft 3 – 

Methodology/Questionnaire Construction 

Quiz 5 

 

90 

35 

7 
Brace: ch. 14 

1 presentation 

DB Forum 4 

Quiz 6 

100 

35 

8 
Brace: ch. 16 

1 presentation 

Marketing Research Paper Draft 4 –  

Final Draft 

Quiz 7 

 

85 

35 

TOTAL 1010 

DB = Discussion Board 

 

 

NOTE: Each course module/week (except Module/Week 1) begins on Tuesday morning at 12:00 a.m. 

(ET) and ends on Monday night at 11:59 p.m. (ET). The final module/week ends at 11:59 p.m. 

(ET) on Friday. 


